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intellectual property n> hl<;'> SQO 

A reasoning criteria to assist in evaluation of 
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be protected by intellectual property law. 
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How the Counseling The Creative office 
works efficiently. ArDD. 
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The Pearce Professional Paradigm 400 

The Golden Rule 402 

Mr. Pearce strives to treat others as he would lite others to treat hux, 
Simplicity- 404 
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Up-to-date methods 406 

Full capability- 408 

Services are often delivered more ^^7" ' USt ? ^ ^ 
personalized communication. ^ finm ' md mlh more 

Respective expertise 410 

because they expect his lSd ~S P» W n0Imi% « ain M,. Pe«e 
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Synergistic approach 412 

Personal experience 414 

•poke. SctteMec IS^^T? ^ L ^°*' 

USPTO proximity- 416 
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Worldwide capabilities 418 

Counseling The Creative® has a worldwide network n f off r . a 

Low overhead 420 

along to those utilizing our services. cas ' we Me ab]e to pass those savings 

Accurate cost estimates 422 

Please direct any questions or comments to m^MsA 
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Let us begin with a simple block shape. 

Some would call it a box, others a 
cube, while still others would label it a 
block. Since cubes have been around 
for millenriia, many would argue that 
it impossible to patent a 
cube.However, in the United States of 
America, for a utility patent, the 
patentability of the invention is not 
measured against how long something 
hasexisted. Instead, the dual teste of 

novelty and non-obviousness to those 

skilled in the art are thestandards for 

patentability. A utility patent 

mustalso have a function while a 

design patent is limited to its 

ornamental design. 622 
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Because this cube is the corner 
stone of our intellectual property 
assets, we will label it a block. In other 
words, it is our building block. And 
whether or not a building block is 
patentable depends upon what is 
being built. Thus, if we cut a hole in 
bottom of our block, we have just 
invented a new type of hat. 622 

Because US Patent Office records reveal no one else has ever patented a block hat or 
any similar hat-cap-type structure, then it is possible to obtain a utility patent for the 
block hat. 
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Trademark Rights 630 

If we take the patented block hat that functions to 
protect some heads and attach a Block Top™ label to 
it, we have created a trademark. Since the records of 
the Trademark Office reveal no other person owns 
the typed term Block Top for hats, the creative 
applicant can procure a Federal Registration of Block 
Top® for hats. Because the Block Top® label is 
attached to our hats, anyone buying the hats knows 
he has purchased the genuine, the original and the 
patented Block Top® hat. In doing this, the creative 
person makes his mark on commerce. 632 
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When a design, such as a Mona Lisa, is added to 
the trademarked and patented Block Top® hat an 
ornamental design is created. Such a design can be the 
subject of a design patent 642 
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Copyrights are valuable intellectual property- 650 

By attaching advertising messages to the design patented, utility patented and 
trademarked block hat and filing an application for registration of copyright we 
can obtain a copyright for the advertising message affixed to the Block Top®.— 652 

Methods of doing business are now subject matter for United States utility 
patents. 660 

A creative entrepreneur could contract with advertisers to promote their products 
or services at sporting events. Then, the entrepreneur could hire a host of people to 
walk about a soccer or football stadium during games while wearing the Block Top® 
hat with the copyrighted advertisement attached. In conducting this business the 
creative entrepreneur has invented a "Method of doing business at sporting events" 
that can be the subject of a United States utility patent. —-662 
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This reasoning criteria demonstrates it is possible to obtain intellectual property 
rights, m all classifications, to seemingly simple ideas, by following the procedures 
required by the Law of the United States of America. 

Intellectual property rights are not for everyone 512 

Even in today's worldwide marketplace, there are those rare occasions, when the 
ambit of exclusionary protection is srniply too limited to justify the expense of 
procuring .intellectual property rights. In short, the exclusionary rights are so narrow 
in scope that any resultant monopoly is useless against competitors. 514 
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